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The development of high technologies accelerates all production
chains. It leads to the reduction of the time between production and sale of
goods. In result, advertising starts playing an important role in providing the
good level of sales. Development of technologies strongly changed both —
structures of sales and advertising. Though, society has an ambiguous
attitude to advertising, it cannot be denied, that it promotes development of
the advertised product. Therefore, quite often, when speaking about the
development of the market within any country, it worth taking into account
the development of the advertising market. At the same time, the advertising
market accompanies the development of the competition and as we know,
the competition is an incentive for development of technologies and the
markets.

The advertising market in various countries can differ depending on
the domestic traditions and structure of the economy. When speaking about
Azerbaijan, it should be noted that the advertising market, as well as, all
other markets, started developing only since the beginning of the 90th years.
Earlier advertising was existing just formally and it was monopolized and
didn't promote development the competition. However, in the 90th after the
formation of the individual capital market, advertising also began to develop
and extend. In recent years, the large changes took place in the structure of
advertising market. Especially, it is connected with the role social networks
started playing in life of people. As of July 1%, 2017 number of Internet users
in the country reached the number of 7.5 million people. Number of
Facebook users for the same period was 1.7 million people. At the same
time, it worth to consider that there are also other numerous social networks.
Therefore, if earlier the major role was played by TV advertising, now
gradually Internet advertising passes to the forefront. In addition, it seriously
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differs from outdoor advertising and advertising in mass media. Thus, we
assume that the strongest changes in structure of the advertising market
happened in the last 5 years (development of the broadband Internet,
increase in Internet access, etc.) and we will be analyzing these years, to
reveal the current position in the advertising market of the country.

Table 1. The structure of Advertising Market in Azerbaijan (thousands

manat)
Ne Data 2012 2013 2014 2015 2016
1 Advertise
production | - - 15326,2 | 14228,9 | 15769,6
) Advertise
placement | - - 17868,9 | 8577,1 | 10206,1
3 Advertise
distribution | - - 34116,3 | 33044,9 | 17449,2
31 on the
' streets - - 3663,9 | 3792,8 | 4230,2
on the
3.2 | public
transport - - 5323,6 | 3283,0 | 2306,7
3.2.1 | subway - - 6,9 - -
33 Mass-

' media - - 25128,8 | 25969,1 | 10912,3
331 | TV - - 22665,9 | 19836,0 | 8036,2
3.3.2 | Radio - - 1376,0 |3094,3 | 1479,4
3.3.3 | Internet - - 775,2 1565,6 | 1247,7

Newspapers
334 |and

magazines | - - 244 1408,7 | 149,1
3.3.5 | Postal items | - - 67,7 64,5 -
4 Number of

contracts 2132,0 |2339,0 |3242,0 |5677,0 | 6245,0
5 Cost of the

contracts 54175,2 | 66308,8 | 64238,8 | 51674,0 | 37056,7
TOTAL 48396,9 | 59036,4 | 72523,8 | 62848,4 | 43483,0

This table is based on the data published by State Committee on
Statistics. As we see, SCS began to classify in details the advertising activity
only since year 2014. Earlier everything was described in one column. On
the other hand, it is official data and it doesn’t completely coincide with

34



Iqtisadi arasdirmalar Ne 2, 2017

reality. Therefore, despite the fact that it is specified that Internet advertising
gradually grows and increases the share of market, in reality it is even
higher. For example, advertising through Facebook and Instagram, which is
most actively used in Azerbaijan, grows significantly each year. For
example, one advertisement post in these social network costs 4$ in average.
In fact, the cost for Azerbaijan will be less, but also will be at appropriate
levels.

On the other hand, for example, in the official report of the CJSC
“Baki metropoliteni”, we can observe that in 2016 revenue from advertising
in the Baku underground was equal to 1,706 thousand manat. However, it is
not reflected in the table above. We agree that due to various restrictions
company didn’t earn anything from advertise in 2015, but they expanded the
advertising platform in 2016. By the way, speaking about public transport,
we can also consider the report of “Bakubus” LLC (their share in public
transport of Baku is 10-15%), which earned from advertising 40.2 thousand
in 2015, and already 139.7 thousand manat in 2016.

Diagram 1. Advertising in Media
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The main sphere of advertising is mass media. In our case, the market made
25 million manat a year, and then in 2016 number reduced to 10.9 million
manat. The greatest reduction happened in the sphere of TV advertising. In
general, falling on this market can be explained by purely economic reasons
— crisis in economy, transition of most of advertisers to social networks, etc.
For example, on the basis of the report of ITV (public television), we can
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observe that if Company in 2015 signed 27 advertising contracts for the total
of 257.2 thousand manat, in 2016 the competition in the market of
advertising became aggravated, and ITV earned only 50.9 thousand manat
on 14 contracts. On the other hand, it worth understanding that according to
one of the marketing companies, the share of this television makes only
about 2%. Main role on this market is played by other TV companies. The
largest seller of advertising is ATV. Along with it, one of the largest
broadcasting companies was ANS TV (together with radio and the site), but
in 2016 it was closed. Respectively the market of advertising lost at least
22% of the volume.

Table 2. The structure of TV-Advertising Market

Television 2015 £ Olgart of Change
ATV 37% 29% -8%
Xozor 26% 28% 2%
ANS 20% 22% 2%
SPACE 11% 12% 1%
LIDER 3% 7% 4%
ITV 2% 2% 0%

As well as in all other spheres, one of the main players in the market of
advertising is the State. Recently many various resolutions and the laws
connected with regulation of this market were signed. So, for expansion of
opportunities of the advertising market single tariffs for outdoor advertising
are established, changes are made to the law on advertising, it is authorized
to place in a certain degree advertising on architecture monuments, the
Azerbaijani State Advertising agency created, etc. However, the majority of
these measures happened in 2017. On the other hand, the state and various
executive authorities also actively participate in the advertizing market.
Table 3. The role of the State on the Advertising Market (thousands
manat)

2012 | 2013 2014 | 2015 2016
State procurements 1519 1575 2140 1667 429

The = camnings of | _ i 254 | 286|216
municipalities

As we can see, on average expenses of state structures on advertising
are estimated at 1.5-1.6 million manat a year. Thus, it is worth understanding
that these are only direct government purchases of advertising as within the
majority of projects advertising is also specified as one of points. And
municipalities gain income from outdoor advertising.
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Thus, we can see that the advertising market of Azerbaijan is not in its
best shape. Advertising volume on TV and radio, the traditional markets, is
reduced, and gradually everything passes into the Internet. However, as there
the prices are significantly lower ($1 for 2500 people), in total the market
continues to be reduced and unfortunately to leave the statistical account. On
the other hand, closing of ANS TV, devaluation of manat also strongly wor-
ked on this market. Most of sellers of advertising were compelled to reduce
the prices that also didn't promote growth. In other words, now turns of the
market fall. Further development should be connected only with the state
measures which can positively affect its development.
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P.babaeBa

Pouab pexinambl B 3koHOMUKe A3epdaiigxana 3a 2012-2016 rr
Pesrome

[Tocne Hauana 3KOHOMUYECKOIO KpU3Kca B SKOHOMUKe A3epOaiiikaHa,
CTaJIM IPEAITPUHUMATHCS ONIPEIETICHHBIE MEPHI 10 Pa3BUTHUIO PbIHKA. OHUM
U3 TakUX Mep ObliIa MoJJIepKKa Pa3BUTHUS peKIaMHOro pbiHka. [IpaBurensc-
TBO BHECJIO MU3MEHEHUs B 3aKOHOJATEIbCTBO, CO3/1aJI0 CIELMAIbHbIA OpraH.
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B cBsi3u ¢ 3THM, aBTOp MOMNBITAICS MPOAHAIU3UPOBATh TEKYIIEE COCTOSIHUE
JTAHHOTO PBIHKA.

B pabote Obl1 mpoaHanM3UpOBaH PHIHOK 3a mociennue S5 net (2012-
2016) wm ompeneneHbl OCHOBHBIE TEHIEHIMU. Takke OBUIM BBISBICHBI
OCHOBHBIE (DAaKTOpbI, TOBIHUSBIIME HAa WM3MEHEHHE CTPYKTYpbl pBIHKA
(3aKpbITHE OJIHOTO W3 TEJIEKaHAJIOB, MEPEX0Jl PEKJIaMbl B COIICETH WU T.1.).
ABTOp mnpulIen K BbIBOJY, YTO Ha COBPEMEHHOM JTale PEKJIaMHBIA PhIHOK
MepekKBaeT MIOXUE BpeMeHa.

R.Babayeva
2012-2016-c1 illards Azarbaycan iqtisadiyyatinda reklamin rolu
Xiilasa

Azorbaycan iqtisadiyyatinda bohranin baslanmasindan sonra bazarin
inkisafina dair bir sira todbirlor hoyata kegirilmoaya basladi. Dévlat dostoyino
yiyalonmis sahoalordon biri do reklam bazari idi: gqanunvericiliyo doyisiklik
edildi, xtisusi qurum yaradildi. Buna osaslanaraq, muollif bazarin indiki
durumunu tohlil etmoays calisdi.

Moqalads reklam bazarin son 5 il (2012-2016) tgiin tohlil edildi vo
bazarda movcud tendensiyalar miioyyon olunmusdu. Eyni zamanda miuallif
bazarin qurulusuna tosir edon asas amillari (bir telekanalin baglanmasi, sosial
sobokolords reklamin artmasi va s.) do nozordon kecirdi. Miollifo goro,
reklam bazarin indiki durumu ¢ox zsifdir vo azalan tendensiya ilo gedir.
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